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Methodology

I. Monitoring of direct electoral activity and violation of electoral
legislation on Facebook;

II. Monitoring of attempts to discredit electoral subjects, political and
electoral processes, possibly with the aim of influencing voter
attitudes;

III. Monitoring divisive value based narratives, which become active in
the election context.
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Methodology

Second Interim Report covers

1. Activities of Facebook pages of presidential candidates, parties that 
nominated these candidates and official campaign pages, and their 
compliance with legislation.

2. Campaigning by local self-government civil servants on Facebook.

3. Monitoring of official Facebook pages of local self-government and Ajara
A/R bodies.

4. Activity of Facebook pages set up primarily for discrediting purposes, their 
tactics and main messages.
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Scope of Monitoring
• 19 official Facebook pages of presidential candidates, political parties and 

campaigns (monitoring period: October 10 – December 2)

• 98 official Facebook pages of local self-government and Ajara A/R bodies 
(monitoring period: October 19 – December 2)

• Personal profiles of 676 public servants on key positions from 65 municipalities 
(monitoring period: October 5-27 and November 15-27)

• 160 Facebook pages of discrediting nature (monitoring period: October 19 –
December 2)
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Official Facebook Pages of Presidential Candidates, and 
Parties that Nominated/Endorsed them
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 Facebook pages of Georgian Dream and Salome Zourabichvili: ქართული ოცნება/Georgian 
Dream; სალომე - პრეზიდენტად / Salome Zourabichvili; სალომე ზურაბიშვილი / Salome 
Zourabichvili; 

 Facebook pages of the United National Movement, Grigol Vashadze, United opposition –
Stregth in Unity, and its member parties: ერთიანი ნაციონალური მოძრაობა; Gregory 
Vashadze / გრიგოლ ვაშაძე ; ძალა ერთობაშია / Strength in Unity ; ახალი საქართველო ; 
ეროვნულ დემოკრატიული პარტია National Democratic Party of Georgia;

 Facebook pages of the European Georgia and David Bakradze: ევროპული საქართველო -
მოძრაობა თავისუფლებისთვის; დავით ბაქრაძე -David Bakradze ;

 Facebook pages of Girchi and Zurab Japaridze: Zurab Japaridze ; გირჩი / Girchi ;
 Facebook pages of Davit Usupashvili, Development Movement and Free Democrats: 

თავისუფალი დემოკრატები / Free Democrats ; შენების მოძრაობა • Development 
Movement ; David Usupashvili Official

 Facebook pages of Free Georgia and Kakha Kukava: Kakha Kukava / კახა კუკავა ; 
თავისუფალი საქართველო

 Facebook pages of the Labour Party and Shalva Natelashvili: ლეიბორისტული პარტია • 
Labour Party ; Shalva Natelashvili - შალვა ნათელაშვილი
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https://www.facebook.com/GeorgianDreamOfficial/
https://www.facebook.com/zourabichvilisalome/?ref=br_rs
https://www.facebook.com/SalomeForPresident/
https://www.facebook.com/nacionalurimodzraoba/
https://www.facebook.com/GregoryVashadze.Ge/
https://www.facebook.com/powerisinunity/
https://www.facebook.com/%E1%83%90%E1%83%AE%E1%83%90%E1%83%9A%E1%83%98-%E1%83%A1%E1%83%90%E1%83%A5%E1%83%90%E1%83%A0%E1%83%97%E1%83%95%E1%83%94%E1%83%9A%E1%83%9D-1709314685984193/
https://www.facebook.com/NDP.GE/
https://www.facebook.com/europeangeorgia.ge/
https://www.facebook.com/dbakradze/
https://www.facebook.com/zurabj
https://www.facebook.com/GirchiParty/
https://www.facebook.com/MainFreeDemocrats/
https://www.facebook.com/DevelepmentMovement/?eid=ARD_Ex2DkFwPUg86Yo2DqMH5rABdAdZUYkav4-qc-AIcUEyMuT0Kcr4ihdVM2RoCX7p5HRG9qsjjVQLK
https://www.facebook.com/DavidUsupashviliOfficial/
https://www.facebook.com/kukava2018/
https://www.facebook.com/freegeorgia/?eid=ARCatrTfWKG78wEEMYsgtViBptupWFqDmgw0cMaiuFyC5IhCY0OE-IzXao_eESescOiUJ_RT-5Y0wvSx
https://www.facebook.com/labourgeorgia/
https://www.facebook.com/natelashvilishalva/


Official Facebook Pages of Candidates and 
Parties

• 19 pages
• 1,261,986 users that like these pages* 
• 7,224 posts published by the pages*

• Activities of the official Facebook pages, mostly within the legal requirements 

• Georgian Dream through sponsored ads on its official Facebook page made illegal 
contribution to Salome Zurabishvili

*As of December 14
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Official Facebook Pages of Local Self-Government 
Bodies
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Official Facebook Pages of LSG Bodies

• Trend of abuse of administrative resources not found
• Exception: Facebook page of Tianeti Municipality

• No signs of increased activity during the election period 
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Campaigning by Civil Servants
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Discrediting Pages on Facebook
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Number of Facebook pages 
operating to discredit Salome 
Zurabishvili and Grigol
Vashadze (and the respective 
parties supporting/endorsing 
them) during the campaign 
of the first and second rounds 
of the presidential elections15
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Facebook Pages Aimed at Discrediting Salome 
Zurabishvili and/or Georgian Dream

18



Activity of pages that discredit Salome Zurabishvili and the Georgian Dream from June 1 to December 2 dynamics
of the number of posts (in blue) and their ratings (in orange). The chart also shows the dates when the elections
were called, the campaign officially began and each round of the election was held.
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Information about pages created against Salome Zurabishvili and Georgian Dream after the first round of elections 
indicating their creation date, page name, total number of posts, shares, comments and reactions (as of December 2)
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1/2
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2/2
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Facebook Pages Aimed at Discrediting Salome 
Zurabishvili and/or Georgian Dream 

as of October 18*

* October 18 – the end of reporting period for the first interim report of ISFED’s social media monitoring
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Information about Facebook pages 
discrediting Salome Zurabishvili and 
the Georgian Dream, their creation 
dates, number of page likes and 
number of posts (June 1 – October 
18) 

1/2
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2/2

Information about Facebook pages 
discrediting Salome Zourabichvili and 
the Georgian Dream, their creation 
dates, number of page likes and 
number of posts (June 1 – October 
18) 
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Facebook Pages Aimed at Discrediting Grigol
Vashadze and United National Movement
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Activity of pages that discredit Grigol Vashadze and the UNM in the period from June 1 to December 2: dynamics of the 
number of posts (in blue) and their ratings (in orange). The chart also shows the dates when the elections were called, the 
campaign officially began and the election was held. 
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Information about pages created 
against Grigol Vashadze and UNM 
after the first round of the elections 
indicating their creation date, page 
name, total number of posts, shares, 
comments and reactions 
(October 29 – December 2)

1/2
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2/2

Information about pages created 
against Grigol Vashadze and UNM 
after the first round of the elections 
indicating their creation date, page 
name, total number of posts, shares, 
comments and reactions 
(October 29 – December 2)
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Information about pages that existed 
before but became active after the first 
round of the elections with the aim to 
discredit Grigol Vashadze and UNM. 
The chart indicates the creation date, 
page name and total number of page 
likes as of December 2.

1/2
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2/2

Information about pages that existed 
before but became active after the first 
round of the elections with the aim to 
discredit Grigol Vashadze and UNM. 
The chart indicates the creation date, 
page name and total number of page 
likes as of December 2.
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Facebook Pages Aimed at Discrediting Grigol
Vashadze and United National Movement

As of October 18

* October 18 – the end of reporting period for the first interim report of ISFED’s social media monitoring
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Facebook pages discrediting 
Grigol Vashadze and the UNM, 
their creation dates, number of 
page likes and number of posts 
(June 1 – October 18) 

1/2
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2/2

Facebook pages discrediting 
Grigol Vashadze and the UNM, 
their creation dates, number of 
page likes and number of posts 
(June 1 – October 18) 
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Fake Supporting Facebook Pages
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List of Facebook pages created after 
the first round of the elections 
posing as supporters of specific 
candidates. Their creation date, 
page name, total number of posts, 
page likes, shares, comments and 
reactions as of December 236



Activity of false supporting pages from October 19 to December 2: dynamics of the number of posts (in blue) and their
ratings (in orange).
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Examples of Posts from Fake Supporting Pages
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Fake Media Facebook Pages
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Fake media Facebook pages 
active before the first round of 
elections including their 
creation date, page name, 
page likes and number of posts 
(June 1 – December 2)
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Fake media Facebook pages 
created after the first round of 
elections including their 
creation date, page name, 
page likes and number of posts 
(as of December 2)
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Activity of fake media outlet pages from June 1 to December 10 - dynamics of the number of posts (in blue) and their
ratings (in orange).
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Examples of Posts from Fake Media Pages
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Politically active ultra-nationalist
Facebook Pages
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List of ultra-nationalist 
Facebook pages created after 
the first round of the elections 
indicating the creation date, 
page name and page likes as 
of December 2
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List of ultra-nationalist 
Facebook pages that became 
active against Grigol
Vashadze and UNM after the 
first round of the elections. 
Creation date, page name and 
page likes as of December 2

1/2
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2/2

List of ultra-nationalist 
Facebook pages that became 
active against Grigol
Vashadze and UNM after the 
first round of the elections. 
Creation date, page name and 
page likes as of December 2
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